


A Letter From Cynthia

Dear Clients,

It is unforeseen circumstances
that have brought us together,
but we thank you for putting
your trust in us to help you
maintain your health and
work towards recovery. Our
objective is to provide you
with the highest quality
program, staff and facility to
help you reach your individual
goals and live life as independently as possible.

We understand that the cost of our program is
difficult for many of our clients and often is the
deciding factor in scheduling your sessions. Lots of
people never even become clients because of the fees;
others are forced to decrease their time or even stop
altogether when funds run out. Until a sustainable
financial model is found (and it willl), hourly rates

are a necessity. To help you make our program
affordable, we are cominitted to helping you raise the
funds you need. A new fundraising initiative is a high
priority for Push to Walk and we will be devoting
resources over the next few months to help you.

This new brochure is designed to give you the
information and tools necessary to become a
successful fundraiser. We are committed to helping
you help yourself in your own fundraising projects,
as well as helping Push to Walk with our events. Both
go hand in hand, as you need to raise funds to
support your expenses, and we need to raise funds to
keep our doors open.

Working together should provide a successful
outcome. Remember, we are all in this together!

Sincerely,
Cynthia Templeton

The approach to be outlined in this brochure is
two-pronged:
1. To help each of you individually
2.How you can help Push to Walk continue
to stay open and provide services.

First, we know that everyone has different
views on fundraising. Some are comfortable
with the idea and successful; others not only
dislike the idea, but are uncomfortable with the
whole process. We are hoping we can help all
of you, no matter what your feelings are on the
subject.

As all of you know, the costs associated with a
SCI are overwhelming and seem never-
ending. While it may seem that costs plateau
at some point, you can never be too well-
prepared for unpredictable events that may
send your financial situation into disarray.
Raising funds now for current expenses as
well as future needs would be a wise decision,
and not one to put aside. We want to help you
succeed!

As a first step, we are asking for each client to
designate one person to be your Fundraising
Coordinator. This can be you, a parent,
spouse, significant other, adult child, extended

family member or friend. Someone who has
the ability, interest and time to devote to your
cause. Someone who can help you with your
individual efforts as well as Push to Walk with
major fundraising events. Perhaps you want to
split these responsibilities & have two different
people.

Remember that people want to help you
and your family. If people know about your
situation and your needs, often times you have
people offering to do “something.” This is your
opportunity to let them help you. Sometimes,
an individual or a group will be willing to do
something entirely for you, without your
participation. While you might want to make
sure they have accurate details and
information, having them take on the work will
help them feel productive and worthwhile. It
gives them the opportunity to help you, so
don’t look at it as “accepting charity.”
Recognize that they care about you and truly
want to help. If people in your community are
unaware of your injury/condition, and you
would rather they didn’t know, think of
fundraising as a way of increasing awareness
of SCI in general and helping you in particular.
Perhaps that can decrease some of the
personal vulnerability you may be feeling.
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We will help your coordinator
with ideas, implementation &
resources. We will support your
event as best we can as
individuals and as an
organization. This brochure
should serve as a spring board
for you to get started.
Sometimes there are ideas that
just “make sense” like: a

baseball player

A. hosts a baseball
- game or a runner
/) hosts a 5K with
their local running

store. Other ideas might take
more thought and planning.

You might have to think about:

1. Who can help me?

2. What local organizations have |
been involved with that could help
me now?

3. What groups have traditions of
helping others that might now
help me? (i.e. Fire & Police
departments; restaurants;
Churches, schools & libraries;
and scouting clubs.)

Chances are you have ties to
people in some of the above
groups, so now is the time to
tap into your network. Use your
resources and ask--it never
hurts. Other times it takes the
right person to ask — someone

more involved
or has different
connections.

The idea of
having multiple
small events
has to be
weighed
against having one major
event. The difference depends
on your coordinator, your
support group, your community
& your personal preferences.
Both approaches can be
successful; you have to
determine what'’s right for you.

Also included is information on

several foundations that
provide support directly to
individuals. You need to
research their guidelines and
determine if you meet their
eligibility requirements.
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The staff at Push to Walk is
committed to helping you from
start to finish. In addition to our
knowledge, we plan to ask
clients to share their thoughts

a n d

» « experiences

~2_—7_ with their
E\&previous
\Kfundraisers.

\ Who better

to learn from
than someone who has
planned your tentative event
before? Sharing this kind of
information is sure to help all of
us! Only by working together
can we be successful; the
beneficiary of the funds raised
will be YOU!



1.

www.catastrophicfund.org

2.

www.fundraising-ideas.org/
DIY/

3.
www.fundraiserhelp.com/

fundraisers.htm

4.
www.fundraisingideas.com/

www.teamintraining.org

6.
www.ucpwfh.org/

*Feel free to check out
other organizations’
fundraising events to get
some great & successful
ideas!

Establish a Volunteer
Network...

1.) Have a written project
plan

Create an outline stating all
roles and responsibilities. Place
motivated individuals into those
roles and equip them with
everything they need to do a great
job!

2.) Use the Internet

Create a blog stating all your
information about past and future
fundraiser events. Use it as a portal
of communication to thank
sponsors and participants, state all
your successes etc. If you are not
comfortable with a blog, use
Facebook and Twitter groups to
spread the word!

3.) Review Previous Records

See what you have done in the
past that has led to success or think
of ways that you can become more
successful. Do not repeat mistakes,
but think of ways to improve upon
previous ones. If you ran out of
vanilla ice cream at the last social,
order more this time. Change
things up this time add strawberry
ice cream to the menu!

4.) Set a timeline

Plan ahead to avoid overlap in
events, holidays, etc. Create
deadlines for yourself. You want the
fudge ordered two weeks before
selling. You will only sell the fudge
for two weeks; any more than that
people won’'t want to buy. Any less
you can lose out on sales.
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5.) Actively Recruit

The more the better. You have
to recruit volunteers; they will not
come to you. Advertise for specific
help via your blog, Facebook,
newsletters, or word of mouth.

6.) Identify needs &

define roles

Map out all positions to
volunteers when you create your
project plan. Match your needs to
each volunteer’s skills and
availability and include a little job
description. *Need a strong
communicator to help organize
groups & assign volunteers.

7.) Use different people

Fill up organizational roles well
ahead of time with different people
than the last fundraiser, unless
there is a valid reason not to switch.
(i.e.it'syou!)

8.) Establish small goals

Break down what is needed
from each group. Reward each sub-
group based on their own success.
That will reinforce the correlation
between funds raised and their own
effort.

Fundraising is much easier
when it is organized and planned in
advance. Ultimately it makes
everything else fall into place and
the whole task much easier!
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Publicizing Your Event

The success of your fundraiser
depends on the amount of your
advertising.

If you're hosting a pasta dinner to
raise money for the costs of Spinal
Cord Injury (SCI), the pasta is not
significant. People want to hear
your story; they will come for the
cause. However, if your pasta is
being cooked by Emril Lagasse
that is something noteworthy that
you should place in your flyer.

State what is unique about your
event, making it different from any
other pasta dinner. Make it sound
as exciting and interesting as
possible! Utilize pictures and
colors to catch people’s eye.

Create a memorable event name,
like “Chair-ity Event,” to help your
fundraiser stand out in the public
mind.

When publicizing your event,
make use of Facebook and Twitter,
or other free forms of advertising
that are continuously checked.

Build and use an e-mail list.
Create a sign-in book at all your
fundraisers where people can leave
their e-mail and you can notify
them about future events.

Once you create your eye-
flyers, place
them in ‘
mailboxes or
of cars at
grocery
Usually, the local grocery store will
have a board where people will
music lessons, etc. Make sure you
get permission from the store

catching
windshields

\ /
stores.
post missing animals, advertise
manager first to place your ad

along with the others. Leave them
with all the event details, and
contact information in case they
have any questions. Incorporate a
coupon or free gift to prevent it
from being thrown out.

Speak at other gatherings, like
church, sporting, or other events
to make your fundraiser known to
other local
groups. Make
announcements
and spread the
word. Make your
goal known; say,
“I'm trying to
raise $5,000 to
help pay my bills
related to my Spinal Cord Injury.
Please help by attending my pasta
dinner.” Decisions are made on an
emotional level; a “story” allows
people to understand where their
contributions are going. While
explaining your story, promote
potential notable attendees,
auction bidders, and sponsors.

Spread the word throughout
other local neighborhoods through
community forums, newsletters,
church bulletins, school
announcements, grocery stores,
and other places that are
encountered on a daily basis.

Follow these publicity tips and
your event will surely be a success!
People don’t know unless you tell
them. Sometimes it takes more
than once to get their attention so
don’t get discouraged the first time
around! Remain persistent, and
you will succeed.
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HIGHLIGHTS:

Publicity is what increases
community awareness of
your fundraising needs.

Use free advertising agents
like Facebook & Twitter.
Expand your contact base
by creating a sign-in book
at events.

Create an eye-catching
flyer & place them in
mailboxes or local
businesses.

Place an incentive in the
flyer, like a coupon, to
prevent it from being
thrown out.

Give your event a story as
to why they should come to

your fundraiser. People
want to know their

contributions are going to
have a positive affect.

Be excited about your
event! If you don’t sound
excited about it, then
people won’t be convinced
it's a fantastic event!
Remain persistent and
success will follow!




National Transplant Assistance Fund

<¢x.> & Catastrophic Injury Program
Your Financial Link To Recovery

catastrophicfund.org
800.642.8399

In the past twenty-six years, NTAF has helped
raise $64 million to pay for out-of-pocket expenses.
NTAF does takes a minimal four percent fee for
check & cash donations and seven percent of credit
card donations. The fee is reasonable if you take
advantage of all the networking, help with custom
appeals & fundraising guidance. They have built
their foundation based on compassion,
empowerment & trust; it
shows in all aspects of their
work.

NTAF can help patients
mobilize their communities
to fundraise for uninsured
expenses associated with a
catastrophic injury,
including home & vehicle
modifications. The costs
that NTAF will cover
include: specially equipped car & durable medical
equipment, home modifications related to injury,

home health care services, physical therapy &
vocational rehabilitation, experimental treatments,
travel expense for rehabilitation & treatment,
insurance premiums, deductibles, & even co-pays.

They also provide a Patient Services
Coordinator that will help you establish a volunteer
network, write appeal letters for community
circulation, provide step-by-step instructions for
fundraising events, design flyers for events, &
provide media support. They will work with
patients, their families, & volunteers to provide a
framework to launch a fundraising campaign in the
community. They are available from 9 a.m.- 5 p.m.
EST.

When you register with NTAF, you can
download & print brochures, media guides &

sample press releases, fund request forms, & how-to
instructions. You are also able to post your flyers
and other promotional material on your page so
you can expand your participant base. They have
flyer templates that are easy to download & edit so
you can personalize it to your event.

The site also allows you to post pictures of your
event to display your success! There is also an
option to add links to patient media coverage, like
newspaper articles or video clips. On your private
page, there is a goal thermometer to show the
progress of your fundraising.

Also a friend finder is available, which is
intended to encourage the communication between
patients who have similar medical conditions &
financial challenges.

(RATING OUT OF 5) I BEFORE HEEE AFTER

) 1 2 3 4 5
I ] 1
vore
neau (N
ACTIVITY

They do make a difference in your life!

CONTACT INFO:
NTAF Mailing Address:
150 N. Radnor Chester Rd
Suite F-120

Radnor, PA 19087

Phone: 1.800.642.8399
Fax: 610.535.6106
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Executing Your Evemnt

< Respect workplace etiquette;
don’t pressure people into buying
any products.

< Have a place where people can
drop off orders after your event is
finished.

% Keep an order form pad, and
make sure all contact information
is filled out properly.

< Promote your items
enthusiastically. If you're not
convinced it's a great product, the
customer won't be either.

% Make it easy to buy. Do
everything for them, so all they
have to do is hand you the money.

% After everything is done, make
sure you send thank you notes to
all your supporters, volunteers, and
people who donated supplies.

% If a person says no to your offer,
be persuasive, but don’t force them
into buying it.

« Once the offer is complete, ask
“Is there anyone else you can
refer?”




2. Board Game
Tournament

3. Christmas Event

4. Movie Under the Stars

5. Garage Sale

6. Dining for Dollars

12. Banquet

13. Special Guest

8. lce Cream Social

14. Mystery Dinner

15. Cookbooks
9. AmerlCAN Idol

10. Pancake Breakfast




16. Prom
Boutique

17. Treasure Hunt

18. Speed-Dating

19. Book Signing

20. Create-a-Calendar

21. Tricky Tray

22. Flocking

23. Homemade Lollipops

24. Potato Bar

25. T-Shirts

26. Letter Writing Campaign
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Have local kids dress up their pets
and have them walk the runway!
Best if held in a park with open
space. Post ads in veterinary offices
and pet supply stores. Give away
treats as winning prizes (be
creative like silliest costume etc)!

Fill a couple hundred balloons up,
preferably with helium, and place a
slip of paper inside. Sell balloons
for about $10 &

. whoever finds the
~ balloon wins a
small prize. You
can also have
people guess how
many balloons for
additional cash. Give away gift
cards or free meal.

Say Cheese! Take professional
looking photos from puppies to
babies to wildlife
and sell them.
Great winter
project can be
held right in your
house! Even offer
to take pictures at
town wide events.

Host your own fair and have
multiple events like those listed
above. Ask for volunteers and
donations to get you started! Have
in your own backyard or at a park.
Check with town to see if a permit
is required.



Check out these websites of foundations that provide grants to individuals.

Look for eligibility requirements and application information...

www.kellybrushfoundation.org _ www.beperfectfoundation.com
The Kelly Brush Foundation was established by ~ Being perfectis not about that scoreboard out there. It's
family & friends in 2006 after Kelly was injured in a not about winning. It's about you & your rglatlonshlp ywth
ski race & suffered a spinal cord injury. It is a yourself, your family and your friends. Being perfect is
501(c)3 non-profit organization dedicated to: about belr]g a}ble to look your friends in the eye & know
advocating for improving ski that you didn’t let them down because you told them the

truth. And that truth is you did everything you could. There
wasn’'t one more thing you could've
done. Can you live in that momentas =
best you can, with clear eyes, & love .

o divi i i - in your heart, with joy in your heart? If
LO; mpdllj\?g # :I; Ir:\gn%\évggt?\g Telly Brush you can do that gentleman...you're

, , FouRDATION fect!”

athletic equipment for those periect
with financial limitations, &
also supporting the U.S. Adaptive Ski Team.

racing safety, supporting
research to treat & cure
paralysis due to SCI,
improving the quality of life

www.travisroyfoundation.org
www.challengedathletes.orq The Travis Roy Foundation was founded in 1997 & Travis
It is the mission of the serves as Trustee for the Boston-based 501(c)(3)
Challenged Athletes nonprofit. He established the foundation to focus on
helping others & promoting research. An
outspoken advocate, Travis has used

weostd Arg,,
Sl

Foundation to provide

opportunities and support to —

: : : his public platform to further the cause
people with physical . v - :
disabilities so they can pursue ...YI.SORW of people living with SCis & other

Foppdatin® active lifestyles through _ disabilities.. He has addrgssed a US
physical fitness and Congressional subcommittee & the

competitive athletics. The Challenged Athletes _ Massgchusetts & _ _M.alne S_tgte
Foundation believes that involvement in sports at legislatures & has met with countless politicians & officials

any level increases self-esteem, encourages to discuss issues relating to research & disabilities.

independence and enhances quality of life.

www.wingsofsport.com

The mission of the foundation is to make a positive
difference in the lives of people with SCI. This will be
achieved by providing athletic equipment
to those individuals with a justified need.
The criteria will be based upon their
| financial need, athletic endeavors, & their
e ability to promote disabled athletics. The
goal is to allow them to get involved with
athletics after suffering a disabling SCI. In
addition to providing disabled athletic
equipment, the foundation will have the
ability to provide the following: partner
with other local charitable organizations;
provide families with medical, educational, psychological,
financial & related needs; & conduct charitable activities
that enhance community, family & individual lives.

www.carecode.org
Care Code, Inc. is a non-profit organization
dedicated to empowering
SCI survivors. They
achieve their mission by
creating websites that
enable users to develop
a strong network of
financial & emotional \
support & offering a grant -
program that improves —
access to exercise-based
recovery. Through their activities, they seek to help
every SCI survivor achieve their highest emotional
& physical recovery.
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